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Taking Center Stage
Quality Factors Are Latest
Investment Focus

2019 Fixed-Income Outlook
Fed Activity, Trade Tensions
Are Wild Cards

Tax Alerts For Advisors
Ed Slott Says Share
Them With CPAs

Will Your
Clients' Kids

Trillions of dollars are at
stake in the next 30 years.
Advisors can't let it slip

through their fingers. oo
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e \What we will discuss in the webinar:

 Why and how Generation X is
different

 Their financial needs and attitudes
about advice

* Ways to evolve your practice to serve
Generation X

* Joining me today:
e Sara Stanich, CFP, Cultivating Wealth
e Sahil Vakil, CFA, CFP, MYRA Wealth

* We will take time for your questions!
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DEFINED BY BIRIH YEAK |

The Silent Generation: i
Born 1928-1945 (73-90 years old)

Baby Boomers:
Born 1946- 1964 (54 72 gears old)

Research
Center

Mlllennlols
Born 1981-1996 (22-37 years old)

Post-Millennials:
Born 1997 Present (0 -21 years old)

{

* Generation X was born in 1965-1980
A fO rgOEte n? * Wealth is expected to reach $37T by 2030
generation:



Our industry was built
by and for Boomers

Financial lives characterized by:

* Steady wage growth

* Pensions exist but on the decline
e 401K plans introduced

* Generous corporate benefits

e Confidence in social security

* Healthcare cost challenge



Generation X
has a different
experience

Financial lives characterized by:

* Career insecurity

* Industry delayering and cutbacks
* 401K plans and IRAs

* Rise of the gig economy

* Entrepreneurship

* Low confidence in social security

e Skyrocketing cost of living
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The Gen X psyche and
experience sets them apart

Their life-stages often differ from Boomers —
marrying and having children later.

They’ve often been disappointed, so are more
skeptical with lower expectations.

Diversity within Gen X stands out — race,
gender, sexual identity, niche markets.

One-size fits all does not work for them —
they expect personalization.






According to a
recent study...

By Allianz Life, only 30% of surveyed Gen
Xers believe they can reach their financial

Only 16% of respondents mentioned
financial planning as a priority...

And only 38% indicated that better money
management is part of their 2019 New
Year’s Resolutions.




Why do only 20% of GenXers

use an advisor?



It all feels so
judgmental....

| don’t fit the mold.
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I’ll never be able to retire!




Boomers have an advisor, Millennials
have an app for everything...

Nobody gets my generation.






Client experience

Human + digital

' N‘ Comfortable and flexible
"" Ability to connect




A story about a couch.




Planning process

Cash flow not budgets

x Shorter time frames

x Personal and relevant



A story about understanding.
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Business model

Transparency and choices

I Broader service offering

- - - Alternatives to AUM pricing






Questions and
Answers
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This webcast qualified for the following continuing education credits:

Investments & Wealth Institute™ (previously known as IMCA) — 1 hour

If you would like to receive credit for participating in this live webcast, please follow the directions below.

*NOTE: YOU WILL HAVE 10 DAYS AFTER WATCHING THE LIVE WEBCAST TO REPORT FOR CREDIT VIA OUR WEBSITE.
Financial Advisor Magazine will then report to Investments & Wealth Institute™ on your behalf. After 10 days the webcast will no longer be available for

reporting.

1. Visit our website http://www.fa-mag.com/ce center.php

2. Select the designation you would like to report the webcast to.

3. If you have already registered to complete and report CE credits with us, please login using your username and password.
If you are new to our CE Center, please complete the registration form in its entirety. (Note: You will need to supply your ID# generated from
Investments & Wealth Institute™.)

4. Once you are logged in to your CE Center account, SCROLL TO THE BOTTOM OF THE PAGE to find the list of CE exams and webcasts we
offer. (Please read the important information on that page regarding the CE reporting process.)

5. Click on the webcast you attended and complete the short questionnaire and print the “Certificate Of Completion” page for your records.

6. The webcast credit will be reported by Financial Advisor magazine the first week of the new month for the previous month. Allow 10 business days

for the credit to be posted on your account.

If you have any questions regarding CE credit reporting, please email Heidi Pope at heidi@fa-mag.com

To view the slides and a recording of this webcast please visit:
http://www.fa-mag.com/EtradeMarch5

For upcoming webcasts, please visit: http:/www.fa-mag.com/webcasts.html
Please send your questions, comments and feedback to: dawn@fa-mag.com



